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Abstract. This article raises an extremely relevant for Russia topic of domestic tourism as a driving factor of
regional development at the socio-economic level. The region of study is the Republic of Karelia (RK). The
object of the research is both external and internal tourists, and the subject of the study is economically
and socially significant innovative forms of domestic tourism in the territory of the RK. In the course of the
research the following objectives were set: to identify the peculiarities of ethnic identity of the RK, to con-
firm the attractiveness for tourists and local residents of the cultural and historical features of the region
and its impact on the economy of the region. The paper presents a comparative analysis of two empirical
studies using a formalized interview (sociological survey of exploratory type). The results of the work al-
lowed us to conclude that both for tourists visiting the region and for the inhabitants of the region, topo-
nyms and other names have a high level of attractiveness and significance and the support of this has a
positive impact on the economic condition of the territories. The paper presents project ideas regarding the
practical application of linguistic features of indigenous peoples and cultures, which will be a driving force
for the development of innovative forms of domestic cultural and historical tourism in the territory of the
Republic of Karelia. For this direction, of course, the drivers are the following representatives of the com-
munity of the region under study: public authorities at the regional level; business, showing or wishing to
show itself as socially responsible; various active social groups and groups of professionals; bearers of cul-
tural symbols.
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Relevance of ethno-cultural tourism for socio-economic development of northern territories
In the last few decades, the population in many northern regions of Russia has been rapidly
declining. For example, in the region considered below — the Republic of Karelia (RK), the rural

population decreased from 179 thousand people in 2002 to 110 thousand people in 2020, and
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from 716 thousand people in 2002 in the whole of the RK to 609 thousand in 2020. ! One of the
reasons for this decline is not only the aging of the population, but also weak social infrastructure
and lack of jobs. Now, thanks to state support, the situation with infrastructure in some rural set-
tlements is changing, but the problem of employment remains relevant. One of the options for
solving this issue could be the development of cultural and educational tourism in these territo-
ries. This is especially interesting considering that cultural codes are preserved more often in rural
areas and, in addition to the economic growth of these territories, the preservation of the cultural
diversity of Russia is expected. The local population often does not have finances or sufficient
awareness of state support for small businesses in rural areas. In many large tourist sites, business
comes from other regions. In RK, for example, it is often business from St. Petersburg and Mos-
cow. This is not always a negative point, since such business fulfils the functions and adheres to
the principles of social responsibility [1]. Further we will consider some concepts from this sphere
and conduct a study of the opinions of tourists about whether they are interested in this type of
tourism.

Ethnographic tourism is characterized as a type of tourism that solves the problem of
meeting the needs of the spiritual spectrum of both individual travelers and organized tourist
groups. Ethnographic tourism assumes acquaintance with culture and traditions of various ethnic
groups, with a system of values, norms of behavior and principles on which relations between
people in the state are built. Since one of the most important features of the Russian population is
multinationality, the global development of the sphere of domestic tourism will make it possible
to introduce the peoples of our country to each other, strengthening ties between representatives
of different ethnic groups at the horizontal level, which will, in turn, contribute to enhancing the
sense of unity the entire multinational population of Russia. Considering the fact that the main
ideological and practical tasks in the field of interethnic relations are the preservation and
strengthening of Russia as a single and indivisible state, tourism in this area can fully play an inval-
uable and vital role. Tourism is a type of human activity that is closely related to the achievement
of such positive results for society as national harmony and peaceful existence [2].

To give a qualitative definition of the concept of ethnic tourism, let us turn to the position
of the domestic researcher of interethnic relationships and ethnic groups N.A. Berkovich. He be-
lieved that ethnic tourism differs significantly from other types of tourism primarily in its focus on
satisfying the needs of individuals and groups for ethnicity and ethnosocialization. He noted that
this type of tourism is more aimed at allowing tourists to “touch” the relict, anachronistic past, the
diachronic and intergenerational sources of archetypicality, behavioral stereotypes and unique
mentality. Thanks to ethnic tourism, modern civilization has a unique opportunity to uncover lost
or half-forgotten semiotic, symbolic codes of the meanings of ethnicity, to study and comprehend
its genetic and cultural codes, genealogy, to reconstruct historical memory and, as a result, to

form its own ethnonational identity [3].

! According to the All-Russian Census of 2002 and 2020. Kareliastat data.
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Ethnic tourism is an immersion in the culture and history of a people or ethnic group with
the aim of getting to know and studying the otherness of its cultural and historical characteristics
and traditions, as well as the perception of specific unique features of culture and way of life.
Thanks to this, a system of images and ideas about the life and culture of this people is formed in
the researcher’s mind, as well as an awareness of the meanings of their most important identifica-
tions: religious, ethnic and civil. According to O.V. Chistyakov, thanks to this understanding of tour-
ism, we can talk about the presence of the diversity of culture in the modern world with the re-
maining uniqueness of the religious and ethnic life of various peoples and ethnic groups, even de-
spite the modern trend towards the globalization of the unification of cultures [4].

It should be noted that tourism is a separate social institution with its own stratification
and infrastructure, which performs several functions in the dialogue of cultures:

e promotes the establishment and expansion of interreligious, interethnic and social

communications on a global scale;

e contributes to the mutual value enrichment of different peoples and ethnic groups;

e economically and socially supports the territory of indigenous peoples and other rural

areas.

In the context of the trend towards globalization, the modern world initiates and even as-
sumes the openness of ethnic and subethnic groups in relation to each other, which promotes the
mutual exchange of scientific knowledge and ideas for further development, cultural artifacts,
secular and religious ideas and achievements in the information and technological spheres of hu-
man activity. Thanks to tourism, travelers can get acquainted with the political, economic, reli-
gious and other realities of different territories even in the conditions of post-modernization of
society. It should be noted that mass media structures are responsible for the created images of
societies receiving tourists [5].

Every year the number of regions taking an active part in state programs aimed at develop-
ing the tourism industry increases, both in terms of increasing the attractiveness of their region for
various types of tourism, and encouraging companies involved in organizing domestic and foreign
tourism.

It is interesting to note that ethnographic tourism is an independent type of tourism, which
also performs a number of important social functions:

e supporting the economy of rural areas;

e preservation of cultural elements of different peoples;

e ensuring the preservation of historical and ecological diversity;

e strengthening regional self-identification;

e increasing the intellectual and cultural level of the population of certain territories;
e prevention of interethnic relations;

e acquaintance with local cultures of tourists;

e revival of traditions, rituals, local cuisine and crafts.
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Being engaged in organizing tourism at this level, it is not enough to simply carry out a se-
lection of group and individual tours, which includes visits to ethno-recreation sites. Ethnic tour-
ism is a unique type of tourism that always carries a cultural and educational load; it is, in fact, a
part or element of mass or individual tourism, which is often considered one of the most attractive
in the region, but not the only one. That is why a tourism product of this type should be character-
ized primarily by complexity; for example, a tour package may consist of the following services:

e movement through an ethnic zone;

e accommodation in significant historical places (for example, accommodation of a
tour group in a Karelian settlement);

e lunch consisting of dishes traditional for this ethnic group in the past (for example,
open pies with berries, which have been the traditional food of Karelians for many
centuries);

o folklore events (for example, visiting the agricultural festival “Ukko Bowl”, etc.).

All these elements are somehow involved in the economic turnover.

In addition, attention should be paid to the possibility of forming tours based on the needs
and interests of tourists. For this purpose, tour operators often include in tours not only different
places of visit, but also various parts of ethnic and sports tours: ecological and ethnographic, nos-
talgic, hiking and horseback riding, etc. [6]

In 2020, domestic tourism declined due to the COVID-19 pandemic. But already in 2021, 56
million people travelled within the country, which indicates that domestic tourism volumes have
been recovered by almost 90% compared to 2019.

Now relevant researchers in the field of ethno-cultural tourism are Maslennikova E.G. (et
al.) [7], Vintaikina E.V. [8], Dashkova E.V. [9], Safarova T.R. [10], Lysikova O.V. [11] and others. In
the Republic of Karelia, issues of ethno-cultural development from the perspective of regional
economic development are studied at the Institute of Economics of the Karelian Scientific Center
of the Russian Academy of Sciences by various authors: Morozova T.V., Belaya R.V., Vasilyeva A.V,,
Morozov A.A. [12], Kondratyeva S.V. [13].

Since the modern information society is in constant and continuous development, the pro-
cess of globalization is becoming more and more active, due to which a number of economic pro-
cesses also receive an additional impetus for development. However, it should be noted that in
the field of national culture and history, globalization processes often cause crises of national con-
sciousness and identity. One such example is the escalating confrontation between various theo-
ries of regionalization and globalization, that is, the development of new regionalism [14].

In the last 15 years, the vector of development of the Republic of Karelia has begun to turn
towards tourism. This is often reported in the headlines of scientific and media articles. Many visi-
tors associate Karelia with tourism and trout farming. The extraction of timber, stone and minerals

is relegated to another plan.
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Traditionally, the tourism potential of the Republic of Karelia is associated with the famous
large sites located on Kizhi Island, Valaam Island, and Ruskeala quarry. Over the last decade, many
local museums and other interesting venues were opened (Bastion, Zaonezhskiy museums, etc.).
There was a transformation of the organizational and legal status of these objects according to the
“outsider” model, which led to the irreversible withdrawal of the economic benefits obtained as a
result outside the region. This problem is as relevant as it was in the 2000s. Representatives of Ka-
relian business are no longer the main managers and owners of many large companies in Karelia.

There are already existing achievements of scientists in the field of development of cultural
and historical destinations in the Republic of Karelia. Over the past twenty years, various issues
related to the development of tourism in the border municipal areas of the RK have been studied.
There is an information base that includes elements of regional and municipal statistics, data from
republican websites, sociological studies and various materials from scientific and practical con-

ferences.
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Fig. 1. Approximate number of people who visited the Republic of Karelia (thousand people) 2,
According to the data in Fig. 1, there was no decline in the number of people visited Karelia
from 2010 to 2015. In the author’s opinion, there was no decline until 2023. An exception may be
2020, but it is not as significant as it was in 2009-2011. Based on the author’s personal interviews
with representatives of the tourism business, the pandemic year left its mark on business, but not

critical. Gastronomic facilities suffered the most, many of them were closed down.

? Data on tourism development in Karelia. URL: http://gov.karelia.ru (accessed 20 January 2023).
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Fig. 2. Number of organized tourists in the Republic of Karelia (thousand people) 3,

Fig. 2 shows the number of organized tourists for 2006—2021. This indicator is easier to cal-
culate and the data are freely available. The figure shows a sharp decline in organized tourists in
2011 due to economic and political crises. In 2013, the number of organized tourists in Karelia was
about 600 thousand people and this exceeded the pre-crisis level of 2008. The flow to the main
sites (for example, to Kizhi Island) increased *. During the pandemic period, the development and
support of domestic tourism was strong, and the number of tourists grew. Data for 2022 are still in
the formation stage, but it can be assumed that the number will not decrease. Karelia has lost for-
eign tourists, but the bulk of them have always been from St. Petersburg and Moscow. Taking into
account the development of rail buses, air service and other means of transport in 2021-2022, the
growth of infrastructure at organized sites has increased significantly. The vector of tourism de-
velopment in the Republic of Karelia as early as 2020 was redirected sharply towards domestic
tourism.

Karelia also attracts both organized and independent tourists with its wild nature. It is
worth noting that the number of tourists of the latter type is estimated with great variation. That
is why networks of guest houses have now become so widespread and developed, regardless of
their location, that is, this applies to both networks of guest houses in remote places and in close
proximity to rural settlements and towns. Various accommodation options are also being devel-
oped within national parks and reserves. At the same time, the problem of poor development of
cities and villages, namely the low level of development of their infrastructure, is quite acute, as a
result of which the interest of tourists in the region is decreasing. This may be another reason for
the development of “wild” tourism, and this, in turn, has a significant impact on the environmental

situation in the region. This question is now becoming more relevant due to the many lakes in the

* Source: compiled by the author on the basis of data from the Tourism Administration of the RK and Kareliastat.
* Tourism. Official Karelia — the official Internet portal of the RK. URL:
http://www.gov.karelia.ru/gov/Info/2013/eco_tourism13.html (accessed 20 June 2022).
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region. Most of these lakes are domestic for local residents; they “feed” cities such as St. Peters-
burg, Novgorod, etc. Pollution of coastal zones is growing significantly.

In the current circumstances, the progressive development of various forms of ethno-
tourism and cultural tourism [15] of villages and towns in the region can become a force for their
economic development, increasing the multifunctional effect of tourism. Tourists who come to
Karelia and neighboring territories are interested in the names of towns, villages, and geographical
objects. For tourists, this is a feature of the White Sea—Baltic cultural region. The development of
forms of national-territorial identity will increase the level of its uniqueness, complementing the
Russian tourism sector with important economic assets, which can contribute to the favorable po-
sition of Karelia among other, especially more southern, regions of Russia. Social responsibility of
business plays an important role in this matter. New forms of business support based on national-
territorial characteristics involve the local population in the work, thanks to which elements of the
real culture of certain places can be preserved longer.

The concept of “indigenous cultures/peoples of Karelia”, used by the author in this article,
means the cultures of the Vepsians, Karelians, Pomors, Finns, Pudozhans and Zaonezhans. From
the perspective of cultural studies, there are many similar or identical cultural elements among
the indigenous cultures (with the exception of Sami) in the White Sea—Baltic region, for this reason
the author evaluates this region as one cultural space with a slight difference in cultures, support-
ing the ideas of Finno-Ugric and Baltic roots, regardless of language and nationality. Besides, the
author excludes formal statistical data regarding the national composition due to the fact that a

fairly large number of people are formally recorded as Russian (from the author’s personal exam-

ple).

Empirical research

In 2016, the author had already written material on the topic of ethno-cultural tourism
based on toponymy and ethno-futurism [16]: an attempt to conduct a sociological research of the
reconnaissance type was made. Certain conclusions were made, which the author of this article
will discuss below. The study itself was carried out in 2015, and the author conducted a similar
survey in 2022 with a similar “tourist-local” layout with the addition of some new questions.

As part of this study, an exploratory type empirical study was conducted by the author in
2015 >, which included an online questionnaire survey. The study involved 101 participants, among
whom 45 were residents of the Republic of Karelia, 35 had visited the RK and 21 had never been

there.

> Exploratory research solves problems limited in content. It covers, as a rule, small survey populations and is based on
a simplified program and condensed instruments. Exploratory research is used for preliminary examination of a cer-
tain process or phenomenon. The need for such a preliminary stage, as a rule, arises when the problem has been little
studied or not studied at all.
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In 2023, the author conducted a similar study with additional questions. It also involved
101 people, among whom 48 were residents of Karelia, 33 had visited it, and 20 had never been

there.

=rarely (1-2 times a year)
= 2-3 times a year
often (more than 5times a

year)
= was a long time ago

16%

= haven't been yet

17%

Fig. 3. Frequency of visits to Karelia by external and internal tourists (share of answers, %) e,

Fig. 3 shows the share of responses of tourists travelling to Karelia or having such an inten-
tion. In the 2015 study, the author received only 60 responses, in the current one — 101. Compar-
ing in relative terms, it can be noted that people have started travelling more often. More people
have become aware of Karelia, and if in 2015, 41% of respondents answered “rarely, 1-2 times a
year”, then in 2022, this is already 28%. Similarly, the answer “have not been there yet”: 37% for

2015 and 20% for 2022. The indicator “often, more than 5 times a year” increased insignificantly.

= | don't travel

= | prefer to travel around my
12% region
Rarely (1-3 times a year)

= Often (more than 3 times a
year)

38%

Fig. 4. Frequency of tourists’ visits to other regions of the North-Western and Central Federal District of the Russian

Federation (share of answers, %) .

Based on the results presented in Fig. 3 and 4, Karelia has a great chance to attract tourists
who have already been there or are planning to visit. Comparing data for 2015 and 2022, one can
see that the frequency of the answer “often, more than 3 times a year” has increased significantly,
almost doubling.

The problem related to pricing remains. Many travel companies focus on the incomes of

richer strata of the population, as well as the incomes of residents of St. Petersburg and Moscow,

® Source: compiled by the author.
7 Source: compiled by the author.
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without taking into account the level of wages of the local population. It is worth noting here: the
guestion is not even about the income of the residents of Petrozavodsk, but of local groups, i.e.
villages, small towns. As a result, some of the local tourists are forced to look for other more af-
fordable ways of leisure, and the region narrows the segment of domestic tourism. “Wild” tourism

continues to develop.

Not interested
3%

Interesting /
attractive
(resident of
Karelia)

Interesting / 47%

attractive (visitor /
tourist)
50%

Fig. 5. Attitude of tourists to toponyms (names) of the Republic of Karelia (share of answers, %) 8,

As can be seen from the research results, for the majority of tourists and locals, the names
of geographical places are attractive. The 2015 questionnaire included an “other” column, where
people offered various options reflecting predominantly positive emotions, and only one person
expressed a neutral position. Most people define toponyms as interesting, creating flavor, fea-
tures of the region.

In the current questionnaire, it was decided to abandon this question. In comparison, the
situation for 2015 and 2022 has not changed, the absolute ratio is almost the same.

One of the interesting options for development in the field of tourist attraction based on
toponyms could be the introduction of QR codes near various settlements with a rich history.
When asked in a 2015 survey regarding such an initiative, about 90% of respondents answered
positively.

In the 2022 questionnaire, 84% of respondents responded positively. In the author’s opin-
ion, this is due to the development of the information society; before visiting a particular geo-
graphical place, people independently find information in advance. On the other hand, it could be

a coincidence.

® Source: compiled by the author.
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| don't care More original
15% names (ex.
Kostomuksha,
Suoyarvi, etc.)
25%

| want to see
bilingual options
(ex. Shoksha,
Sheltozero)
60%

Fig. 6. Attractiveness of variability of names of settlements and other places (cultural and geological)
(share of answers, %) %,

The figure above shows the respondents’ answers about the type of toponyms they would like
to see. The results of the 2015 questionnaire showed that slightly more than half of those surveyed
would like to see bilingual names on roadside signs of settlements and in geographical names (e.g.
Sheltozero —Soutjirv), and only a quarter responded that they would like to see the original name
(e.g. Sortavala, Kondopoga ).

In the 2022 questionnaire, there are slightly more responses about bilingual names. According
to the results of the survey, we can confirm that for the majority of respondents in both question-
naires, Baltic—Finnish names are attractive, and people would like to see bilingual signs. In addition,
there is a problem that is repeatedly mentioned by toponymists from ILLH KarRC RAS — road workers
who use the atlas of toponyms and hydronyms are often mistaken due to inaccuracies in these atlases.
ILLH KarRC has been working on this problem for a long time and despite the fact that the issue is not
so complicated, contacts with officials are very difficult and the issue is still relevant [17]. One of the
solutions to this problem could be such bilingual roadside signs on the main highways of Karelia.

A similar format (bilingual signs) can arouse deeper interest in the stories of certain areas and
expand tourist routes. It is especially important to increase interest and appeal among the younger
generation of local residents. Unfortunately, there is a tendency to reduce and filter the information
presented in schools and non-core universities, and this includes elements of local history and culture.
Science does not stand still, but the teaching system often does not include the modern developments
of scientists. The most popular element of teaching local history is the study of its flora and fauna and
the Soviet period in the history of Karelia. However, the territory itself is more than 1000 years old.

The Republic of Karelia is different in its characteristics. The north and the south have their
own historical and geographical features. Tourism should be developed in different directions, in a un-
ion of natural, historical and cultural elements.

An important issue is bilingualism on signs in the city of Petrozavodsk during the Soviet pe-
riod. Until the 1980s, despite the decline in the share of indigenous peoples in the national-ethnic

composition, this was the norm. Many visitors of the city noted that they liked it, it gave a certain

% Source: compiled by the author.
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flavor to the area. In the 1990s, this cultural element of the urban environment was important due
to the wide opening of borders. People from other countries began to visit Petrozavodsk more of-
ten. For Finns, for example, it was a very important element. Bilingual names attracted not only

foreign neighbors, but also tourists from Russia.

| don't care
17%

No
7%

Yes
76%

Fig. 7. Attractiveness of Finnish names/signs in Petrozavodsk of the Soviet and late Soviet period
(share of answers, %) .

Fig. 7 presents answers about signs that could still be found on the streets of Petrozavodsk
during the perestroika period. According to the results of the comparative analysis of the two ar-
rays, we see an insignificant difference in the answers (+\-3%).

Since 2020, bilingual signs with street names and house numbers began to be installed in
Petrozavodsk. The design of the signs was chosen to be almost the same as in Soviet times.

In addition to this question, the current 2022 questionnaire contained two questions that
were not in the 2015 questionnaire. The first of them was “Several years ago, signs with street

names in two languages appeared in Petrozavodsk, how do you feel about this?”

| don't care
It became 10%
more
interesting
(visitor / tourist)
28%

Haven't seen
the new signs
yet.
34%

It became more
interesting
(resident of
Karelia)
28%

Fig. 8. Attractiveness of bilingual names/signs in Petrozavodsk in modern times (share of answers, %) "

As can be seen from Fig. 8, this practice is positively assessed by both tourists and local res-

idents. Indeed, when you come to another city, you can “touch” a piece of local culture, these are

% source: compiled by the author.
" Source: compiled by the author.
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positive aspects. This question was with the “other” item, where people criticized the design of
signs, the choice of the Karelian language dialect and other points. However, there were very few
such responses. Despite the fact that the historical parts of the city are almost completely
equipped with such signs, the percentage of people who have not seen them remains high. In the
author’s opinion, these signs are well made: white letters on a blue background are clearly visible.

Another additional question in the 2022 questionnaire was the respondents’ opinion re-
garding the need for such signs in other major cities of the Republic of Karelia. The study showed
that 61% of respondents consider this necessary, but only for large cities, such as Kondopoga,
Sortavala, Belomorsk, Olonets, Kostomuksha; 21% of respondents answered that they do not care.

In the current situation, despite the introduction of signs, the presence of a department at
Petrozavodsk State University, a school and a kindergarten, the overall situation with bilingualism
is in poor state. Indigenous cultures are perceived as somewhat archaic. There is practically no
contemporary art and music left.

This survey was carried out in order to study the respondents’ opinions about what exactly
they mean by the concept of “Karelian identity of the region”. As a result of the survey, different
answers were received, which were subsequently combined into the following blocks:

e natural and geographical features: animals, lakes, swamps, forests, waterfalls, etc.;

e cultural features: language (multilingualism), traditions and customs, folk cuisine, men-
tality, architecture, bathhouse, national character of each nationality, folklore, history,
petroglyphs, unique culture of the region; the presence of Karelian, as well as Karelian-
Finno-Vepsian elements in the modern way of life, etc.;

e social and emotional-psychological characteristics: the level of self-awareness of the
population, the uniqueness of the region, the similarity of Karelia with other regions of
the Russian Federation, the community of the population, pride in the residents, the de-
sire to help the development of their region, etc.

Compared to the responses in 2015, in the current study, people increasingly spoke about
the preservation of the language, commitment to culture and local traditions, local people’s
awareness of their roots, and identification of people with the indigenous population of this re-
gion.

In addition to the study of bilingualism and toponyms, a very important issue in the devel-

opment of culture remains its elements: art, music, literature.
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40%

= Modernized culture with traditional elements (for example, modern electronic or rock music with elements of the
Karelian language)

= Traditional culture, without strong intervention of modem elements
Both options

= Not interested in ethno-cultural elements

Fig. 9. Attractiveness of traditional forms of culture among tourists (share of answers, %) 2

Fig. 9 presents answers to the question “What do you like most of all?” regarding the form
of culture. Compared to 2015, the current questionnaire contains more answers about ethno-
futuristic elements and about the same percentage regarding traditional forms. This result is un-
derstandable: visitors prefer to perceive traditional culture more. However, there can be no de-
velopment without modern elements of expression. A region that supports only traditional values,
rejecting modern forms, will stand still in terms of intellectual and cultural development.

When studying models of ethno-futurism, it is worth noting that one of the difficult issues
is defining the framework between the traditional, intermediate and modern stages in the expres-
sion of cultural elements (art, music, literature).

The situation with literature in national languages in Karelia is not so bad. Various journals,
newspapers, and books are often published. The situation is worse in art and music. Art has long
ago become integrated, elements of indigenous cultures are hidden under a common globalization
“mask”. In the field of fine arts of Karelia, there are still representatives engaged in traditional
crafts. However, contemporary art with a national flavor is receding into the background. There
are not many new projects in the musical sphere in the Republic of Karelia. Young authors more
often use English in their works, which reduces the historical and cultural uniqueness of Karelia. In
the field of fine arts, artists also rarely use these elements. Over the past 10 years, interest among
designers has actively increased. However, this new ethno-futuristic design has become a kind of
peculiarity rather than an everyday occurrence. Simply making an interior design, for example, in
the Karelian style has become financially difficult for ordinary citizens. There are representatives
of the cultural sphere who do not live in Karelia, but are involved in the development of Karelian,
Finnish and Vepsian cultures. A lot of such representatives live in St. Petersburg.

The survey included a question about understanding ethno-futurism and about Karelian
artists, writers, and musicians in this area. About 80% of respondents do not know any. According
to the author, this is primarily due to the fact that people are not familiar with the concept of

“ethno-futurism”. Indeed, when asked the corresponding question, 76% answered that they did

2 Source: compiled by the author.
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not know. Respondents listed some ethno-futurists: Ondrei, llmu, Myllarit (not relevant), Arto
Rinne and Sattuma, Yarga sound system, as well as some artists who have these elements.

In order to develop the sphere of cultural tourism, it is necessary to support young talented
artists, designers, musicians, writers. It is advisable to highlight the fact that this support can be
provided by both state agencies and private foundations and business representatives. Thanks to
the development of the cultural layer of ethno-futurists, the tourism sector in Karelia will receive a
new impetus for development. More specifically, this can be expressed in the following aspects:

e revival and popularization of history;

e revival of cultural traditions;

e revival of the language of various Karelian nationalities, its use in modern conditions.

Conclusion

The development of a region is usually a long process, but the time and effort put into it
will have a positive effect in the future. The main goal is to preserve and transmit information
about the diverse forms of authentic indigenous cultures of the region and to introduce new forms
based on these elements.

The tourism sector is one of the fastest growing in Karelia. State authorities and business
should focus on how the region can be developed so that it retains its originality, different from
other regions. People always like to come to other places and see other cultures.

Karelia shows how many peoples, including those who are quite similar culturally at certain
stages of history, can live together, develop a common economy, culture, architecture, etc. with-
out forgetting their individuality. An example is Zaonezhye, where 3 large nationalities coexist:
Vepsians, Karelians and Russian settlers from Novgorod, Pskov and the Vladimir—Suzdal land.
However, the cultural elements of these peoples are quite similar due to historical ties. Much of
the history of the influence of the Baltic-Finnish peoples on the common, mixed culture has al-
ready been lost, and the history of the region is poorly transmitted to the younger generation of
the Republic and neighboring regions.

Brief results of comparative analysis can be seen in Table 1. Compared to 2015, respond-
ents often give more formulated answers to the question of understanding what the ethnic identi-
ty of the region and ethno-futurism are.

Table 1
Indicators of the survey results for 2015 and 2021 on the main questions >

The most important
indicators for 2015

The most important

indicators for 2022 Result

Questions

Frequency of travelling

51% of answers —

38% of answers —

Respondents

in NWFD and CFD of rarely, rarely, began to travel
the Russian Federation 18% of answers — 32% of answers — within the coun-
(Fig. 4) often. often. try more often.
Knowledge about the Encountered Encountered Increased direct
B Source: compiled by the author.
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traditions and culture
of the peoples of Kare-
lia

personally — 31%.
Not familiar — 14%.

personally — 48%.
Not familiar — 4%.

contact with el-
ements of indig-
enous cultures.
Increased inter-
est in indigenous
cultures.

Frequency of travelling
in Karelia (Fig. 3)

Have not been to Kare-

lia — 48%. Travel often

— 10%. Visit 2—3 times
ayear — 7%.

Have not been to Kare-

lia — 19%. Travel often

— 17%. Visit 2—3 times
ayear — 19%.

Increasing tourist
flow to the Re-
public of Karelia.

Attractiveness of topo-
nyms and hydronyms
in Karelia (Fig. 5)

Attracts tourists —
42%.

Attracts tourists —
50%.

Attractiveness
has increased.
The responses of
local residents
remained at the
same level.

Attractiveness of the
form of using topo-
nyms on roadside signs

Bilingual — 59%. Origi-
nal and Russified

Bilingual — 60%. Origi-
nal and Russified

There is almost
no difference,
but the option

and oth.er places (P!Iln- names — 22%. names — 25%. VYIth b|I.|nguaI
gual, original Russified, signs still pre-
etc.; Fig. 6) vails.

Tourists’ interest in the
offered ethno-cultural
services (ethno-
futuristic, traditional;

Modern (ethno-
futuristic) culture with
traditional elements —

24%.

Modern (ethno-
futuristic) culture with
traditional elements —

35%.

Forms of expres-
sion using mod-
ern instruments
have become of
greater interest

205

Fig. 9)

to tourists.

Based on the survey results, it can be argued that both visitors and tourists liked elements
of indigenous languages in the urban environment of the late Soviet era. After the appearance of
such signs in Karelian and Russian in modern times, people also note increased interest, including
among tourists. However, it is worth noting that the Karelian language is the only indigenous lan-
guage of Russia (among 22 republics) that is not the state language in its native Republic 4 People
travelling through Prionezhye always pay attention to the signs with toponyms Shoksha,
Vehruchei, Sheltozero.

As a result of the study, data was obtained that allows drawing conclusions about the high
attractiveness and importance of toponyms and hydronyms for residents of the region and tour-
ists. The multiplicative effect of the introduction of cultural elements of the indigenous peoples of
the Republic of Karelia is manifested in the development of the national and regional identity of
the community. It is an important component of the model of national identity of Russian society
in general and the northern territories in particular [16].

According to the results of the study, it can be seen that tourists started travelling more of-
ten both to Karelia and to the regions of the North-West. People became more attracted by this
national-cultural diversity. People more often want to see local dishes on the menus of gastro-
nomic facilities, often in two languages or in the local language. Slightly more people have become

interested in various modern types of cultural expressions with ethnic elements. All this is already

!4 Constitution of the Republic of Karelia. Ch. 1. Art. 11. P. 1.
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having a positive effect on the economic situation of the region. The results of this study only con-
firmed this, which means that the main actors should pay more attention to this and support rural
initiatives.

In terms of positive factors that can affect the social and economic development of Karelia,
the development of historical and cultural tourism based on ethno-futurism and toponyms can
become one of the most important directions for this process. The main drivers of development in
this aspect include various representatives of the local community: regional and municipal author-
ities, socially responsible businesses, and most importantly, active professional and social groups,
bearers of cultural symbols. Regional authorities should consider cultural initiatives more carefully.
More attention should be paid to ethno-futuristic projects.

It is required to develop innovative forms of regional identity in their modern form, thanks
to which there will be development of the regional community as a whole, as well as economic
and social development of rural areas. An important element is the strengthening of interethnic

ties, which will contribute to the development of Russian society as a whole.
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